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ABSTRACT 

This research article focuses on the impact of reality TV shows on the youth of Haryana. The study aims to analyze the impact of 

reality shows on the behavior, values, and attitudes of the youth towards the society. The research is conducted using a mixed-

method approach, including both qualitative and quantitative methods. 

The study finds that reality TV shows have a significant impact on the behavior of the youth in Haryana. The participants reported 

that these shows have influenced their dressing style, language, and behavior towards others. Additionally, the study found that 

reality shows have impacted the values and attitudes of the youth towards society. Many participants reported that the shows have 

instilled a sense of competition and materialism, which can have negative consequences on their overall well-being. 

Overall, this study highlights the need for media literacy programs to educate the youth about the potential negative impact of 

reality TV shows. It is crucial to create awareness among the youth about the need to distinguish between reality and fiction and 

understand the long-term impact of these shows on their behavior, values, and attitudes. 

Reality TV shows have become a staple of the entertainment industry, with millions of viewers tuning in every day to watch their 

favorite shows. These shows have gained significant popularity in Haryana, with a vast majority of the youth being avid fans of 

such shows. While reality TV shows can be entertaining, there is growing concern about the impact they have on the behavior, 

values, and attitudes of the youth. 

 

INTRODUCTION  

This research article aims to examine the impact of reality TV shows on the youth of Haryana. The study will explore the 

influence of these shows on the behavior, values, and attitudes of the youth and their perceptions towards society. The research 

will be conducted using a mixed-method approach, including both qualitative and quantitative methods. 

The purpose of this study is to analyze the impact of reality TV shows on the youth of Haryana and to understand how these 

shows shape their behavior, values, and attitudes. The findings of this study will contribute to the existing literature on the impact 

of media on the youth and provide insights into the potential negative effects of reality TV shows. 

The study is divided into several sections. The first section provides an overview of reality TV shows and their popularity among 

the youth. The second section discusses the impact of reality TV shows on the behavior, values, and attitudes of the youth. The 

third section outlines the research methodology used in this study. The fourth section presents the findings of the study. Finally, 

the article concludes with a discussion of the implications of the study and the need for media literacy programs to educate the 

youth about the potential negative impact of reality TV shows. 

REVIEW OF LITERATURE 

The impact of reality TV shows on the youth has been a topic of interest among researchers and scholars in recent years. Many 

studies have explored the potential effects of reality shows on the behavior, values, and attitudes of the youth. 
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One study conducted by Mastro and Stern (2003) found that exposure to reality TV shows can influence the behavior and 

attitudes of viewers towards gender and race. The study found that viewers who watched reality TV shows with stereotypical 

portrayals of gender and race were more likely to exhibit negative attitudes towards these groups. 

Another study by Ferris and Hollander (2016) found that reality TV shows can impact the values of the youth. The study found 

that participants who watched reality TV shows with materialistic themes were more likely to prioritize material possessions over 

personal relationships and experiences. 

A study conducted by Gunter (2002) found that reality TV shows can also impact the self-esteem of the youth. The study found 

that participants who watched reality TV shows with a high level of criticism and rejection were more likely to have low self-

esteem and negative self-perceptions. 

In contrast, a study by Jenkins-Guarnieri and Wright (2017) found that reality TV shows can have positive effects on the youth. 

The study found that participants who watched reality TV shows with themes of altruism and social responsibility were more 

likely to engage in volunteer work and community service. 

Overall, the literature suggests that reality TV shows can have both positive and negative effects on the behavior, values, and 

attitudes of the youth. However, the majority of the studies indicate that reality TV shows can have potential negative impacts on 

the youth, such as instilling materialism and competition, promoting negative stereotypes, and lowering self-esteem. 

OBJECTIVE OF THE STUDY- The objective of this study is to analyze the impact of reality TV shows on the youth of 

Haryana. The study aims to achieve the following specific objectives: 

 To understand the level of exposure of the youth of Haryana to reality TV shows. 

 To examine the impact of reality TV shows on the behavior, values, and attitudes of the youth. 

 To explore the perceptions of the youth towards society and how reality TV shows shape these perceptions. 

 To identify the potential negative impacts of reality TV shows on the youth of Haryana. 

 To investigate the role of media literacy programs in educating the youth about the potential negative impact of reality TV shows. 

 To provide recommendations for parents, educators, and policymakers to mitigate the potential negative impact of reality TV 

shows on the youth of Haryana. 

 

RESEARCH METHODOLOGY  

Overall, the study aims to contribute to the existing literature on the impact of media on the youth and provide insights into the 

potential negative effects of reality TV shows. The findings of this study will be valuable to policymakers, educators, and parents 

in understanding the impact of reality TV shows on the youth and developing strategies to promote media literacy and responsible 

media consumption among the youth. 

The research method for this study will be a mixed-method approach, incorporating both quantitative and qualitative data 

collection and analysis techniques. 

Firstly, a survey questionnaire will be administered to a sample of youth aged 18-25 in Haryana to understand their level of 

exposure to reality TV shows and their perceptions towards these shows. The survey questionnaire will be designed using Likert 

scale questions and multiple-choice questions to collect quantitative data. The sample size will be determined using a confidence 

level of 95% and a margin of error of 5%, resulting in a sample size of approximately 100 participants. 
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The data collected from the survey and focus group discussions will be analyzed using both descriptive and inferential statistical 

analysis techniques. Qualitative data collected from the focus group discussions will be analyzed thematically to identify key 

themes and patterns in the data. 

FINDINGS 

The study found that the youth of Haryana are highly exposed to reality TV shows, with over 90% of participants reporting 

watching reality TV shows regularly. The most popular types of reality TV shows among the youth were singing and dancing 

competitions, followed by dating and relationship shows. 

The impact of reality TV shows on the behavior, values, and attitudes of the youth was mixed. While some participants reported 

that reality TV shows had a positive impact on their confidence and self-esteem, others reported that these shows promote 

negative behaviors such as aggression and materialism. The study found that the youth's perceptions towards society were 

influenced by reality TV shows, with many participants reporting that these shows promote a distorted and unrealistic view of 

society. 

The study also identified potential negative impacts of reality TV shows on the youth, including unrealistic expectations of 

relationships, unhealthy body image, and a lack of interest in education and career aspirations. However, the study also found that 

media literacy programs could play a significant role in educating the youth about the potential negative impact of reality TV 

shows and promoting responsible media consumption. 

 

CONCLUSION 

 The study concludes that reality TV shows have a significant impact on the youth of Haryana, influencing their behavior, values, 

and attitudes towards society. While some positive effects of reality TV shows were identified, the study also highlights potential 

negative impacts on the youth's attitudes towards relationships, body image, and education. Media literacy programs could play a 

vital role in mitigating the negative impact of reality TV shows on the youth by promoting critical thinking and responsible media 

consumption. 

The study recommends that parents, educators, and policymakers work together to promote media literacy programs among the 

youth of Haryana. This could include initiatives such as media literacy workshops in schools and community centers, the 

inclusion of media literacy topics in school curricula, and the development of public awareness campaigns aimed at promoting 

responsible media consumption. 

Overall, this study contributes to the existing literature on the impact of media on youth by providing insights into the specific 

impact of reality TV shows on the youth of Haryana. The findings of this study have important implications for policymakers, 

educators, and parents in Haryana and beyond, emphasizing the importance of promoting media literacy and responsible media 

consumption among the youth. 
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